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KALLANG WAVE MALL & SINGAPORE INDOOR STADIUM  
2019 CHINESE NEW YEAR RETAIL PROMOTION (the “Campaign”) 
4 Jan 2019 – 28 Feb 2019 
 
Spend & Redeem Terms & Conditions  
 
The following terms and conditions and all subsequent revisions or amendments thereafter made from 
time to time by SMRTA shall apply to the Campaign. The term “SMRTA” shall refer to SMRT Alpha Pte 
Ltd unless where the context otherwise requires.   
 
The Campaign period will be from 4 Jan 2019 – 28 Feb 2019 (inclusive), (the “Campaign Period”). 
SMRTA reserves the right at its sole discretion, to (a) suspend, postpone and/or terminate the Campaign, 
(b) shorten and/or extend the duration of the Campaign Period, and/or (c) amend, modify, delete, replace 
and/or revise the terms and conditions of the Campaign, without any prior notification to any person and 
without incurring any liability to any party whatsoever. 
  
1    Eligibility  
 
1.1 Subject to the terms and conditions set out herein, anyone who shops (the “Shopper”) at any one 

of the participating outlets in Kallang Wave Mall and Singapore Indoor Stadium and spends a 
minimum of $180 (or $200 with FairPrice Xtra receipts) during the Campaign Period may participate 
in the Spend & Redemption (the “Redemption”) on the terms and conditions set out herein.  

 
1.2 Notwithstanding anything in these terms and conditions, the following persons are not eligible to 

participate in the Campaign: 
 
a)  All participating retailers, advertising and promotion agencies for the Campaign and their 

affiliates and subsidiaries; 
b)  Employees of paragraph 1.2a) and their immediate family members and/or relatives living in 

the same household. 
 

1.3 A Shopper’s failure to provide true, correct and accurate information on his/ her personal particulars 
when participating in the Campaign will automatically disqualify the Shopper from the Campaign 
and/or Redemption. 
 

1.4 To qualify for the Redemption, a Shopper shall, during the Campaign Period spend a minimum of 
$180 (or $200 with FairPrice Xtra receipts) subject to a maximum of three (03) same-day receipts 
per Redemption Form per Shopper, limited to one (1) redemption per Shopper per day, at the 
participating outlets and submit to SMRTA a duly completed and valid redemption form (the 
“Redemption Form”) with the relevant original receipt(s) evidencing such expenditure in person.  
 

1.5 At no time shall a Shopper be entitled to submit the same receipt more than once when making any 
submission under the Redemption. Any receipts for (a) purchases made for store, venue, or mall 
vouchers or gift cards; (b) top-ups of prepaid, loyalty or membership cards (c) payments made on 
machines such as AXS, SAM or ATMs; (d) payments for banking services or banking transactions, 
pawn broking services, alcohol and tobacco, forex or travelers cheque transaction at the Kallang 
Wave retail outlets are not valid for use in the Campaign. 

 
1.6 Redemption qualifying amount is based on net purchase after any other rebates (e.g. Credit Card 

rebate) or discounts made. 
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1.7 Only original receipts made from participating outlets in Kallang Wave Mall and Singapore Indoor 
Stadium will qualify for this redemption. 

 
1.8 All redemptions must be made on the same day of date of receipt at the Kallang Wave Mall 

Concierge between 10am - 10pm, on a first-come, first-served basis, and while stocks last. 
 

1.9 Receipts are not transferrable or reusable. 
 

1.10 Shopper must also provide your mobile number at the point of redemption for verification and 
record purpose. 

 
1.11 Shopper must be personally present with your original receipt for the redemption. 
 
1.12 To the extent permitted by prevailing applicable laws, all Redemption Forms and the contents 

therein shall become the sole property of SMRTA and/or its related corporations (as defined in the 
Companies Act (Cap 50)) and each Shopper’s participation in the Campaign shall constitute the 
Shopper’s agreement to the collection, use and disclosure of the Shopper’s personal data by 
SMRTA and/or its related corporations for the purpose of informing the Shopper about 
advertisements or promotions offered by SMRTA and/or its related corporations via phone, post 
and email. 

 
2 Premium(s) 

 
2.1 The premium(s) and qualifying criteria for the Premiums Redemption (collectively known as the 

“Promotions”) are as follows: 
 

No. Premium(s) Qualifying Criteria 

1.  Redeemable from 4 Jan 2019 – 
28 Feb 2019: CNY Pineapple 
Container x 1pc 

Min. $180 spent (or $200 with FairPrice Xtra 
receipt), while stocks last.  

2. Redeemable from 4 Jan 2019 – 
28 Feb 2019: CNY Red Packets x 
1 set 

Min. $30 spent, while stocks last. Limited to 2 
sets per person. 

  
2.2 SMRTA shall have the right at its sole discretion and without prior notice to replace, change or 

substitute any premium(s) with one of similar value. No prize may be exchanged for cash or other 
goods and services. 
 

2.3 All premium(s) are not transferable, exchangeable for cash or kind or extendable in validity. 
 

2.4 In consideration of SMRTA providing the premium(s) under the Campaign, the Shoppers 
acknowledge and agree to be bound by all terms and conditions imposed by SMRTA and/or its 
Related Companies (as defined in the Companies Act (Cap 50)) as well as by any third parties 
governing the use of the premium(s) 

 
2.5 A Shopper can fill up the Redemption Form at Kallang Wave Mall Concierge at Level 1. 
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3 Conduct of the Promotions 
 

3.1 SMRTA maintains the right at its sole and absolute discretion to effect forfeitures of any premiums 
or disqualification of any Shopper from the Promotions 
 

3.2 All premium(s) which remain unclaimed within two (2) months from the end date of the Promotions 
for any reason whatsoever may be, at the sole absolute discretion of SMRTA, disposed of in any 
manner as it deems fit, and no claims whatsoever (whether for the redemption item(s), payment or 
compensation) shall be entertained. 
 

3.3 Please note that photographs may be taken during the collection of the premium(s) in respect of the 
Promotions for publicity purchases.  
 

3.4 In all circumstances, SMRTA’s decisions shall be final, binding and conclusive and no 
correspondence will be entertained. 

 
4 Limitation of Liability  

 
4.1 To the extent permitted by law, all Shoppers in the Campaign hereby agree to release, discharge, 

indemnify and hold harmless SMRTA or its Related Companies (as defined in the Companies Act 
(Cap 50) and its respective employees or agents (the “Indemnified Parties”) from any and all 
liabilities, claims, demands and/or damages of any nature whatsoever arising out of or relating to 
the Campaign, the redemption item(s) and/or any activity relating thereto, including but not limited 
to any death, personal injury and/or property damage, any tax liabilities in relation to the redemption 
item(s), any special, direct or indirect and consequential losses and/or any other liabilities 
howsoever caused in relation to the Campaign. 
 

4.2 SMRTA shall not at any time or in any circumstances be responsible or held liable for (a) any non-
acceptance, non-performance or the standard of performance in respect of any redemption item(s) 
or (b) the quality of the redemption item(s). 
 
 

5 General 
 

5.1 SMRTA reserves the right at its sole discretion to postpone, suspend, cancel or limit the Campaign 
at any time upon the occurrence of any event(s) or circumstances beyond their control which 
hinder, prevent or affect (or may likely to have such effect) the fulfillment of the terms of the 
Campaign including, without limitation acts of God, natural disasters or catastrophes, riots or wars 
(whether declared or not), terrorist activities, epidemics, health threats, quarantine requirements, 
change of any applicable laws and/or issuance of new laws. 
 

5.2 By participating in the Campaign, each Shopper agrees to be bound by these terms and conditions 
or such other rules and regulations as imposed by SMRTA. Each Shopper shall also be deemed to 
submit to all decisions of SMRTA, which shall be final and binding on all matters relating to the 
Campaign. 

 
5.3 It is each Shopper’s responsibility to give SMRTA current, complete, truthful and accurate 

information and to keep the information provided to SMRTA up to date. SMRTA cannot and shall 
not be responsible for any problems, consequences or liability that may arise whether directly or 
indirectly as a result of any failure to give SMRTA accurate, truthful or complete information. 
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5.4 Each Shopper grants and SMRTA shall have the right to use pictures and photographs taken in 
relation to or in connection with or arising from the Campaign and to disclose and publish the name 
and any other particulars of all or any winners for publicity purposes.  Each Shopper who is a 
winner shall consent, co-operate and participate fully in the activities organized by SMRTA for these 
purposes, without any payment, fee or compensation whatsoever. 
 

5.5 The Campaign shall in all respects, be governed by the laws of Singapore. These terms and 
conditions are not intended to confer rights on any third party, whether pursuant to the Contracts 
(Rights of Third Parties) Act (Cap 53B) or otherwise, and no third party shall have any right to 
enforce any provision of these terms and conditions. 

 
5.6 The Walt Disney Company, and each of their respective parent, affiliates, and subsidiaries are not 

responsible for the promotion, administration or execution of this gift-with-purchase campaign. 
 


